
LinkedIn for College Graduates 

LinkedIn is the world's largest professional online network with nearly 690+ million 
users in more than 200 countries and territories worldwide and is growing rapidly. 

LinkedIn is a free professional social networking site that enables connections with trusted professional 
contacts to exchange knowledge, ideas and opportunities. It is mainly used for professional networking, 
including employers posting jobs and job seekers posting their resumes. 

Please note: Having a LinkedIn profile also increases your chances of appearing at the top of search 
engine results. LinkedIn profiles usually appear at the top of search engine results, so keep in mind that 
your profile can provide a first impression to those searching online for information about you. 
 
In this document you will see: 
How It Works 
Professional Uses of LinkedIn 
Three Types of Communication on LinkedIn 
10 Tips for New Graduates 
 

 

 
 

 

 



How it Works 
Your LinkedIn homepage acts as an online dashboard to access news and updates from members of 
your network, as well as messages from colleagues and invitations to connect. You can also find out 
which colleagues and former classmates have recently joined LinkedIn, who’s viewed your profile, and 
how your network is growing. 

Updates from members of your network appear on your dashboard with tips, job leads or inquiries that 
are professional in nature. As with Facebook, users can choose who to accept as contacts and who to 
ignore. 

 

Professional Uses of LinkedIn 
Your LinkedIn profile allows you to be found by alumni, former colleagues, clients, prospective partners 
and collaborators. You can invite contacts to connect with you and join your LinkedIn network. LinkedIn 
is also an effective tool for small businesses and corporations to search for potential hires and share 
information about their company and services. 
 
The following professional features are offered: 

 Reconnecting. Use the search tool to find former colleagues and classmates easily to reconnect 
with them. Find out where they are working now and who their connections are. 

 Present yourself to potential employers. Provide potential employers with a detailed summary 
of your experience, education and specialties. LinkedIn enables you to share your unique profile 
URL and you also can select a personalized URL, such as http://linkedin.com/in/janehoya. This 
URL is also helpful to add to business cards, which allows connections to see your 
recommendations and previous experiences. 

 Get answers. Ask industry and career questions, and receive answers from experts and 
colleagues in the field. Search top experts and browse by industry to get a better understanding 
of different topics and career paths you can explore using LinkedIn. 

 Recommendations. Former and current colleagues can provide recommendations of your 
professional accomplishments and work ethic for current and future employers to reference. 
These recommendations will appear on your profile page with a link back to the pages of your 
colleagues who made the recommendation. You may also be requested to give 
recommendations for members in your network. If you give a recommendation, your comment 
will appear on your colleague’s profile page for members of his or her network to view with a 
link back to your site. To make a recommendation, click on the “Recommend X” link at the top 
right-hand side of the member’s profile page. The member will be notified that you have made a 
recommendation and review it before it is posted. 

 Search and promote. Businesses can access LinkedIn to find future clients, service providers, 
subject experts and recommended partners and employees. Employers can also post and 
distribute job listings and utilize marketing tools to further promote their business. 

 



Three Main Types of Information on LinkedIn 
1. Information about yourself that you share. This is the information that your connections, other 

professionals and companies see about you. This includes your profile and your contributions to 
discussions on LinkedIn Groups, Answers or other community features LinkedIn may offer. You have 
control over what you share, and you can update information at any time. 

2. Communication. Communications in LinkedIn can be one-to-one, group discussions or public 
discussions. You decide how much or how little you wish to communicate to individuals or groups. 

3. Private activity. LinkedIn also provides tools that you can use privately on LinkedIn (for example, 
searching or adding notes to your connections’ information) on the website. 

 

 

 
 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 



10 Tips for New Graduates 
1. Get a professional-looking headshot.  

• You don't have to hire a professional photographer, but it should look professional. Get 
someone to snap a pic of you -- head and shoulders -- in natural light. Expect 10x more 
profile views when you have a profile photo, according to LinkedIn.  

2. Upload a cover photo. 
• Make your background photo depict an interest of yours; nature, your favorite quote, a city 

skyline of where you live or your hometown, etc. 
3. Write an informative, but punchy profile headline. 

• If you don't have a job yet, use the headline space to describe the role you'd like to have. 
For example, recent graduates (YOU!), maybe it would be Stockton University Grad Seeking 
Marine Biology Job or Natural Science and Mathematics School Grad with Internship 
Experience Seeking News Job. Just remember to change it when you get a job. 

4. Update your summary and make it reflect where you are right now. 
• Don't waste the summary space. This is your professional bio. Use it to make your case for 

where you see yourself and what you learned in school or during college internships. 
Update it as your career progresses.  

5. Fill out the experience section with any previous jobs. Include volunteer experiences. 
6. Build a strong network so it’s there when you need it. Don’t “collect” them, make meaningful 

connections. 
• The networking part of LinkedIn is about getting to know your connections, not merely 

collecting them. So keep in touch with those you know. Check in to see what's new with 
those in your network and ask about catching up by phone or in person. 

7. Claim your unique LinkedIn URL. 
• If you don’t specify the URL you would like, LinkedIn will assign you one automatically (like 

one of those automatically generated passwords). It’s best to override this and set your own 
vanity URL. The upside of this is you can add it to your email signature to make it even easier 
for key people to find your LinkedIn profile. Set your account to public, access the ‘your 
public profile URL’ and follow the directions form there. Generally it’s best to use your full 
name as you vanity URL. 

8. Show, don’t just tell: Share your work. 
9. Use keywords in adding skills you can be endorsed for – and get a few recommendations. 

• Ask professors, classmates, internship supervisors, or anyone else who knows you 
professionally to write a recommendation on your LinkedIn profile. These can validate your 
skills described. 

10. Check out the content on LinkedIn. It’s awesome! 
• Join industry groups, research and keep up to date. 

Bonus Tip: Log in and regularly engage! 

• Now and throughout your career, make sure to log in regularly to LinkedIn and engage. Like and 
comment on posts that interest you. Congratulate people on new jobs and promotions. Post 
your own content -- status updates, articles worth reading and maybe even articles you write. 
Check and reply to your messages.  

https://www.inc.com/amy-george/how-to-find-1-essential-element-that-sums-up-your-career-makes-your-best-linkedin-profile.html
https://www.inc.com/amy-george/youre-thinking-about-linkedin-connections-all-wrong.html
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